Wrexham Summer Reading Challenge 2009

Objectives

We wanted to increase the number of children within the county borough who took part in, and more importantly, completed the summer reading challenge 2009.

Summary of project

Wrexham Library Service’s promotions team got to work on this project well in advance of the summer holiday. Library staff got together to brainstorm the best ways to get children excited about the scheme and it was decided we needed a ‘hook’!

A local retailer was approached by the library’s marketing assistant and they agreed to offer a bike as a prize. This meant that we could put all the names of the children completing the challenge into a hat to be drawn after the closing date. The prize would be presented at the end-of-challenge celebration, which was a pantomime performance of Jack and the Beanstalk.

Now, having everything in place – prize agreed, giveaways bought, pantomime booked and promotional literature printed – the library staff were ready to get out into the local primary schools to let the children know all about it.  

Librarians visited many of the schools in the area to tell them about the bike that they could win and how the scheme works. They were given a customised version of the Quest Seekers literature to take home.

In addition to this we included a full-page feature in our Summer Madness brochure. This brochure outlines all the activities available to school children throughout the summer holidays and has a print run of 25,000. This is likely to have played a major role in the local retailer (Colour Supplies) agreeing to take part in the scheme as we were able to offer them an advert and press coverage in return for the prize on offer.

Target Audience

The target audience for this campaign was both primary children and their parents.

Budget Breakdown

There was very little cost incurred for this promotion, particularly given the extensive promotion, and activities and prize on offer. Approximately, £500 was spent on printing, and a further £650 spent on the pantomime. The bike was given free of charge.

Press Coverage

The press covered the summer reading challenge throughout the holiday as well as announcing the winner of the bike.

Evaluation

Our promotion for the 2009 scheme was a great success, with an increase in completed challenge of 160%.

