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Event Name:     Wine Tasting for Beginners  
Event Date:     29th July 
Event Time:     7pm – 10pm 
Event Location:     Cardiff Central Library 
      The Hayes 
      Cardiff 
      CF10 1FL  
 
Ticket Price:     £10 
Ticket Availability:    Strictly Limited (only 23 tickets) 
  
Tickets are available from Central Library Reception.  For more 
information contact 029 2038 2116 or centrallibrary@cardiff.gov.uk  
 
Ticket Restrictions:    Over 18s only (ID may be required) 
 
Event Partners:     Houghton Wine Co. 
      4 Beulah Road 
      Rhiwbina 
      Cardiff 
      CF14 6LX 
      02920611139 
 
Event Description:      
 
Awaken your senses with our fun evening of wine tasting.  Learn 
about the various types of wine and grapes from key wine 
producing regions of the world, then try them for yourself! 
 
Wines that will be available : 
 
Whites 
 

• Chateau de la Mirande Picpoul de Pinet Languedoc France 
• Pewsey Vale The Contours Riesling Eden Valley Australia 
• Pernard Vergelesses Burgundy France 

 



Reds 
 

• Black Cottage Pinot Noit Cental Otago New Zealand 
• Chianti Classico Fattoria Rodano Tuscany Italy 
• Chateau du Cedre Cahors South-West France 

 
 
The Competition 
 
A competition will be run prior to the event. 
 
The Objective 
 
To promote the Blog and the E-Reference resources. 
 
The Prize:  
 
2 Free tickets for the Wine Tasting Evening 
 
How do customers enter: 
 
Competition details will be announced on the Blog – Page 35 
which can be accessed at the below link: 
 
http://cardifflibraries.blogspot.com  
 
Customers will need to answer a series of questions related to 
wine. The answers can be found within our E-Reference 
resources. 
 
Customers will then need to email the Central Library Mail Box. 
 
A poster will be produced promoting the competition. 
 
 
Why hold a wine tasting event? 
 
Objectives 
 

• Challenge People’s perceptions of Libraries 
 



A fun wine tasting evening would not normally be associated with 
the traditional view of Libraries. Many people still believe that 
libraries are stuffy places where you have to be quiet, or you’re 
going to get really scary staff sssshhhhing you. Therefore it is vital 
to continually challenge these negative associations with the word 
Library and portray us as we are i.e. an evolving service that 
embraces innovation and helps our customers achieve their goals.  
 

• Learning objectives for customers 
 
We aim to increase our customer’s knowledge and understanding 
of the world of wine, develop their palates and help them learn a 
new skill. This also relates to customers that do not attend the 
event, but who take advantage of associated stock promotions. 
 

• Social Outcomes 
 
We help our customers to build relationships and social events 
such as a wine tasting evening are definitely conducive to making 
friends. We want our customers to have fun and show that Cardiff 
is a fun place to be. 
 

• Progression 
 
If we can help our customers to progress further by signposting 
them to wine tasting, or food courses then even better. This does 
not relate solely to those customers who attend the event. A 
customer may express interest by taking advantage of an 
associated stock promotion. 
 

• To promote our social media Tools 
 
As you know we use Facebook, Twitter and a Blog (Page 35). 
There are very good reasons for using these social media tools. 
They are: 
 
- to reach out (proactive promotion) 
- to explore new avenues of service provision and promotion 
- to change the public’s perception of the library service 
- to market and promote our services and activities through 

popular media 
- to advertise upcoming events 



- to inform and educate 
- to promote reader development 
- to enhance the autonomy of the user (enhance control and 

participation of the library user – Library 2.0) 
- to enhance partnerships and links between libraries, both 

within Cardiff (between branches and Central) and with other 
library authorities, to improve communication 

- for the advocacy of Cardiff Libraries 
 
It is therefore important to draw attention to our use of these tools 
at every opportunity.  The use of the competition that forms part of 
the wine tasting event package will aim at achieving this objective. 
 

• Promote E-Reference resources 
 
The competition will also aim to promote the E-Reference 
resources.   
 

• To Increase issues 
 
Books and reading are our core business. As you all know we aim 
to achieve the Welsh Public Library Standards each year. We have 
been making progress with our issue figures, but it is vital that this 
is maintained. The promotion of our stock is therefore crucial. The 
Wine tasting event offers an opportunity to promote all related 
stock. 
 

• To Increase membership  
 
Ultimately our aim is to increase membership. New members may 
join at the event itself, or will join because their perception of what 
we offer has been altered by coming into contact with event 
marketing materials, press releases, or our social media. 
 
 
Stock Promotions 
 
Suggested Stock tie-ins 
 
Non-Fiction 
 
Wine 



Travel 
Food 
Cookery 
Countries - you could focus on the featured countries France, 
Australia, New Zealand and Italy or expand the promotion beyond 
this. 
Languages 
 
Fiction and AV 
 
The event does lend itself more to non-fiction promotion, but there 
are fiction and AV tie ins if you look hard enough for them e.g. 
Blackberry wine by Joanna Harris 
 
You’re not just promoting the wine tasting evening at Central 
– you’re promoting our stock throughout the service .  
 
 
What do we want you to do? 

 
• Display the Posters 
• Put a stock promotion together 
• Promote the competition 
• Direct customers to the Blog and the E-Reference resources 
• Tell people about the event and the wider events programme 
• Get Involved - volunteers for events always gratefully 

received! 
• Comment on the Face book account 
• Follow us on Twitter 

 
 
 
 
 



Posters 
 
 

 
 
 
 


