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Event Name:   Get Active 
Event Date:   2nd November 
Event Time:   10am - 4pm 
Event Location:   Cardiff Central Library 
 
Ticket Price:   Free Event 
 
Event Partners:   CyMAL 
     Sports Development 
     Leisure 
     Local Training and Enterprise 
     Play  
                                The Cardiff Devils 
     Cardiff City  
 
Event Description 
 
This event is the launch of the fortnight to promote Libraries in 
Wales. A programme of activities in libraries/local communities will 
take place during this time as well as a membership drive in public 
libraries. Cardiff Central Library has been successful in securing 
the launch of this programme. The London 2012 Inspire 
programme is the overall theme of the campaign. The event at 
Central will focus on encouraging our potential and existing 
customers to ‘Get Active’. 



The key marketing message of this event is: 
 
Get into Libraries, Get into Sport, Get into Play, Get into Work, 
Get Involved! 
 
There will be Sports tasters, Sports stars, The Cardiff Devils, 
Smoothie Making, Active Fit Squad and Fitness testing. 
 
 
The Programme 
 
Sign up to the Six Book Challenge 
Swimming Clinic – advice on swimming/swimming lessons etc 
Active Fit Squad 
Exercise Referral 
Fitness testing 
The Cardiff Devils – Hockey demonstration/participation 
Smoothie Bike – bicycle that powers a blender that makes 
smoothies 
Cardiff Blues 
Rugby Throwing Net 
Tables Tennis Wales come and try  
Welsh Netball come and try  
Karate tasters with demonstrations 10 -11, 12 -1, 2-3  
Street Dance tasters with performances 11-12, 1-2, 3-4 
Ash Randell Football Freestyle 11-11.30, 12-12.30, 1-1.30, 3-4 
Play will be inviting children to participate in play activities 
A proactive job search/CV clinic/ interview workshop 
 
Jamie Baulch and Nathan Stephens will be the sports personalities 
in attendance 
 
 
Why Hold a Get Active Event? 
 
Objectives 
 

• Challenge people’s perceptions of Libraries 
 
We will use the London 2012 Inspire programme to ensure that we 
continue to challenge the Library stereotype. By associating 
ourselves with the most far-reaching event in the world we can 



contribute to making the Library campaign credible and topical. 
This can only be of benefit to the Library message. 
 

• Learning Objectives for customers 
 
We continue to aim to increase our customers’ knowledge and 
understanding. There will be an opportunity to learn about new 
sports, exercise and health. 
 

• Helping people in Cardiff achieve their full potent ial 
 
The event includes assistance with helping people into work, 
developing their CVs and help with interview skills.  The 
associated stock promotions will also be beneficial to our 
customers. 
 

• Demonstrating that Cardiff is a great place to live , work 
and play 

 
This should be a fun, celebratory event that will also use the 
Library outside space. It will offer participation opportunities to our 
existing and potential customers. 
 

• People in Cardiff are healthy 
 
The event will include fitness testing, information and advice on 
exercise opportunities offered by Leisure and clubs around Cardiff. 
 

• Increase Issues 
 
This event will promote all related stock. Books and reading 
remain our core business.  The creation of accessible stock 
promotions will assist in our aim to issue as many of our products 
as possible. 
 

• Increase Library membership 
 
 The overall aim of the Libraries fortnight is to raise awareness and 
demonstrate the benefits of Welsh libraries to non users and to 
ultimately increase new memberships and visitor figures. 

 
• Reader Development 



  
Visitors to the event will be encouraged to sign up to the Six 
Book Challenge. 

 
• Advocacy within the Council and the City 
 
Get Active will raise the Libraries profile within the Council. 
Central Library is working closely with Communications to 
ensure that this event will be high impact. The sports 
personalities will also hopefully ensure that there will be press 
coverage. 
 
• Working together as a Service Area 

 
Our partners for Get Active include Leisure, Play and Local 
Training and Enterprise. This event has facilitated us coming 
together as a service area and will hopefully lead to us working 
closer together in the future for the benefit of the citizens of 
Cardiff. 
 
• Promote our Social Media 

 
      Event updates will be offered through our twitter and blog.  
 
 
Stock Promotions 
 
The London 2012 Cultural Olympiad is the largest cultural 
celebration in the history of the modern Olympic and Paralympic 
Movements. Spread over four years, it is designed to give 
everyone in the UK a chance to be part of London 2012 and 
inspire creativity across all forms of culture, especially among 
young people. 
 
The Cultural Olympiad take a broad view of culture – including 
architecture, archives, carnival and street theatre, crafts, dance, 
design, fashion, film and video, food, video games, museums and 
galleries, music, opera, photography, poetry, science, theatre, the 
visual arts, books, publishing, the web and landscape.  
 
As you can see then your stock promotions do not have to be 
limited to sport, but you can obviously include this subject area. 



Don’t forget sports biographies, health etc. The sky is the limit on 
this one. 
 
 
What do we want you to do? 
 

• Display the posters (when available) 
• Put a stock promotion together within your Branch or 

Department (see guidelines above) 
• Tell people about the event 
• Direct customers to our Social Media 
• Focus on joining new members – ultimately this is a 

membership drive 
 

 



Posters 
 

 


