Big Scary Stories
Halloween Marketing Event

The Event

Shopkeepers were contacted several weeks prior to the event and asked to provide space in
their shops for two hours. They were also asked to participate by handing out sweets to
visiting children and to display posters publicising the event in shop front windows.

Posters and flyers were created inviting children to dress in Halloween costume for the event
which was publicised as ‘Big Scary Stories’. A storytelling map was created marking
storytelling venues at Bridgend town centre businesses. The map was made available one
week before the event. The story trail began at 2pm. Children were able to start at any given
point as they used the map to discover story destinations. At each participating business
children were greeted by a librarian or volunteer, dressed in Halloween costume. They were
told a story and then given some sweets by the shop manager or librarian before heading off
to discover another story destination. Librarians and volunteers told several stories to different
groups of children during a one and a half hour period.

After this time children were invited back to the library for hot chocolate and a special
Halloween party. Children were invited to participate in a special game of Halloween Bingo,
Wrap the Mummy, apple bobbing in slime (green jelly). Prizes were awarded for winners of
Halloween Bingo and Wrap the Mummy. The party culminated in a fancy dress parade
around the library with prizes awarded for best costumes. Children were handed sweets and
invited outside for a mass photograph. Pantomime tickets were kindly donated for prizes by
local theatre, The Grand Pavilion.

A member of staff was on hand throughout the event to chat to parents and carers about
Bridgend library service and to sign up new members.

Aim

The aim of this project was to raise the profile of the library service amongst non-users and to
increase membership within the Bridgend central area. We particularly wanted to encourage
non-users to reassess preconceived ideas that they may have about the library service and to
provide up to date information to the public about library facilities and relevance to children
and young people. We wanted to provide a fun event that would help to dispel stereotypical
ideas about how the library service operates whilst raising the service profile and getting
people talking about us in a positive way. Ultimately the aim was to increase membership
amongst children and their parents.

To reach our target audience we decided to take the library service out onto the streets and
into the shops of Bridgend town centre. To attract the most footfall it was decided that the
event would take place during the half term holiday and would coincide with Halloween.
Halloween has become increasingly popular in recent years with children dressing up and
participating in celebrations more so than ever. With this in mind an event was planned to
include maximum Halloween experience.

Target audience

We wanted to target families with children age 5-9. This age group are open and enthusiastic
to the ‘library message’ when targeted during school visits and we felt that by creating a fun
and relevant event parents would be happy to bring their children along. Also by asking
children to ‘dress up’ for competition they were more likely to plan and want to attend rather
than just ‘see how it goes’ on the day. Promoting a fun event to this age group is easy. The
idea was that children would want to participate and in doing so would then bring along



parents or other family members or carers who may not be library users. As part of the event
was organised to take place in town centre shops, families who may not necessarily use the
library or feel comfortable inside a library building would be more likely to participate, seeing
the event as a fun activity to do whilst keeping the children busy during half term. Local
business owners and managers who also may not be aware of library resources and activities
were approached and invited to participate. It was also hoped that interest would be
generated by the general public who would see the children around the town centre and in the
shops and stop to find out what was going on. Involving local businesses was another tactic
to market our services through partnership work.

Partnership

We approached town centre shop owners and managers with the idea about storytelling in
shops. We discussed how this activity would be beneficial both for the library service and
local business. Managers allowed us to put up posters advertising the event and the Library
Service in their windows. Through these discussions we were also able to promote library
resources and what we are able to offer to local business. Making contact with local business
people opened up dialogue for future events and partnership work. Social media sharing was
also used encouraging sharing and retweeting of partnership via social media sites Facebook
and Twitter. Good links were forged. Prizes were kindly donated by The Grand Pavilion,
Bridgend borough’s main theatre thus providing further advertising opportunity.

Participating ‘story venue’ shops and businesses:

Bauhaus Coffee Shop

Eclectic Vintage Clothes
Bridgend Reptiles and Aquatics
Ella Riley’'s Sweet Shop

Art About Us

Other partnerships:

Arts and Culture Bridgend Council department
Grand Pavilion theatre
Brynteg Comprehensive School

Publicity

Posters and flyers were created and distributed around Bridgend Libraries and Bridgend
Town Centre businesses four weeks prior to the event. Bridgend Libraries website, Facebook
and Twitter accounts were used to promote and encourage attendance. Bridgend council also
encouraged followers via the Bridgend council twitter account. Prizes were offered for winners
of games and best costumes. Schools were also informed and messages were sent via
school newsletters and email. A photographer followed children around the town and to the
party capturing images for press release purposes. Images were also used to celebrate the
event on Facebook and Twitter. Copies were also made available for families who had
attended the event. Prizes were kindly donated by The Grand Pavilion, Bridgend borough’s
main theatre thus providing further advertising opportunity.
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(Snapshot from Facebook page)

Staff

Five enthusiastic members of library staff, one member of staff from Bridgend Arts and culture
department and a volunteer from Brynteg Comprehensive were available on the day to read
stories, host games, judge the fancy dress parade, make hot chocolate, provide information
about the service and sign up new borrowers.

Cost

Printing (In-House) £20
Costumes (borrowed) £0
Prizes (donated from local businesses) £0

Miscellaneous including; toilet roll (wrap the mummy),
Apples and jelly (Bob Appling), hot chocolate, paper
Cups £17.22

Total £37.22

Evaluation and Outcome
Parents and carers were asked to fill out media release and evaluation forms. Data was
gathered for a distribution database.

67 evaluation forms were returned on the day all responses were positive.

Quotes taken from evaluation forms:

“A brilliant day, thanks to all involved” (parent)
“Great to see the kids enjoying themselves” (parent)

“Well organised and good fun, well done!” (parent)



“Wonderful for promoting the library service and for bringing people into the shop, lovely
seeing the town centre busy. Would definitely be involved in anything planned for the future.”
(shop owner)

“Lovely seeing the children around the town centre in colourful costume” (passerby)

“I had no idea that the library did things like this, I'm happy to join the library and will be
bringing my daughter to future events and storytimes” (parent)

73 children attended the event
97 adults attended the event

32 new junior members were signed up to the library at the event
16 new adult members were signed up to the library at the event

Facebook followers increased by 9 in the week after the event
Twitter followers increased by 23 in the event after the week

It was considered that the event was an overall success. Adults and children were attracted to
the event as it gave them something to do during the half term holiday which did not incur
cost. Children enjoyed following the map and finding the storytime venues. Adults were
introduced to shops which they might not have visited before. Business owners and
managers were able to promote their shops.

As a library service we were able to demonstrate our resources to a captive audience who
after an enjoyable experience were open to our message.

It has been agreed that a similar event following the same format will be held as part of
Bridgend Libraries March marketing drive.
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